
WHY

SOCIAL MEDIA?



BENEFITS OF SOCIAL MEDIA

• Increased Engagement. Activity → Interaction

• Broadened Reach. Attract new members and increase 
visibility.

• Resource Sharing. Share educational content, event 
information, member testimonials, leadership contacts, 
news and updates, etc.



GOALS & OBJECTIVES

What do you want to achieve 
through your social media 
efforts?

S.M.A.R.T.
• Specific.
• Measurable.
• Achievable.
• Relevant.
• Time-bound.

• Increase followers
• Enhance engagement
• Drive traffic



CONTENT STRATEGY 

& CREATION



TYPES OF CONTENT

Education Information



TYPES OF CONTENT

Entertainment Engagement



IMPLEMENTATION

1. Identify your Social Media Czar or Committee.
2. Update your accounts.
3. Develop your calendar.
4. Create content.
5. Track metrics.



ENGAGEMENT

• Like

• Comment

• Save

• Tag

• Share



SHARING

• Facebook
• Page

• Group

• Instagram Story



TIPS & TAKEAWAYS

• Tagging @followers.
• Cross-posting.
• Use #hashtags.
• Familiarize yourself with 

platforms and trends.
• Collaborate with 

collegiate chapters.
• Get consent.
• Be authentic and have 

fun!



THANK YOU!

Questions?
Email Caitlin Carter
ccarter@mtna.org
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